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ABSTRACT: This research is entitled "Analysis of 
Consumer Behavior in Choosing Imported Quality Used 
Goods". The aim of this research is to find out how 
consumers behave in choosing imported quality used goods, 
to find out the quality of imported quality used goods and to 
find out how traders maintain consumers' buying interest in 
choosing imported quality used goods. This research uses 
qualitative research using a descriptive approach, by 
conducting observations, interviews and documentation. The 
results of this research show that consumer behavior in 
choosing imported quality used goods is influenced by 
various factors, including the price of the goods being sold is 
relatively cheap, the quality of the goods is still good and 
suitable for use, there are many types of goods to choose 
from, and this is one of the factors in choosing used clothes 
at the Cimol Gedebage market. The results of this 
questionnaire interview show that the quality of imported 
used goods has good material quality, although not 100%, but 
in terms of suitability it is still very suitable for use. The results 
of this interview questionnaire are that several used goods 
sellers at the Cimol Gedebage market will first approach their 
consumers so that they feel comfortable and want to buy 
goods from the shop again. 
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INTRODUCTION 

Cimol Gedebage Market is a traditional market that sells used goods in the Bandung area, West 

Java. This market has been around since the 1990s, in Indonesia itself buying used clothes is known 

as thrifting. thrifting is the activity of shopping for used products, which are considered to have 

cheaper prices, so they are considered more economical. 

In 2024, there will be around 1,300 stalls at the Cimol Gedebage market, with a variety of goods 

for sale with the following presentation: 
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TABLE 1 

NUMBER OF STALLS IN CIMOL GEDEBAGE MARKET 

No name of goods percentage 

1.  adult clothes 70 % 

2 Bags 10 % 

3 Shoes 10 % 

4.  children's clothes 10 % 

 

Source: Processed by Researchers (2024) 

The table above shows that almost 70% of traders at the Cimol Gedebage market sell adult 

clothing, ranging from shirts, sweaters, trousers, t-shirts, jackets, sportswear and jeans (Nimon, 

2021). Around 10% sell bags ranging from large bags such as buyers, school bags and small bags, 

10% sell shoes ranging from sports shoes, formal shoes, heels. And around 10% sell various  

children's clothing (Beaudoin et al., 2018). Some of the items being sold are used branded items 

from various brands, such as Balanciaga, Gucci, etc. 

 

 

Figure 1 Data on Imports of Used Clothing in Indonesia  

Source: Central Bureau of Statistics 

 

Based on data obtained from the Central Statistics Agency (BPS) import statistics report from 

2013 to 2022, Indonesia has imported 870.4 tons of used clothes—HS code 63090000— from 

abroad, with a value of US$ 11.09 million. Imported used clothes that entered Indonesia during 

that period came from 92 countries. Judging from annual trends, imports of used clothes began to 

experience significant disruption in 2017. At that time, the number of imported used clothes 

entering Indonesia reached 128.5 tons, an increase of almost six times the amount in 2016. Then, 

2019 became the peak of imports. used clothes, with a total of 417.7 tons and a value of more than 

US$ 6 million. Imports of used clothes experienced a decline when the Covid19 pandemic broke 

out in 2020-2021, as can be seen in the visualization above. However, BPS noted that imports of 

used clothes increased again last year. 
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Figure 2 Data on Imports of Used Clothes by Indonesia According to Country of Origin 

Source: Central Statistics Agency 

 

From the picture above, Japan tops the country that exports the most used clothes to Indonesia. 

In 2022, Indonesia will receive 12 tons or a specific figure of 12,003 kilograms with a value of 

more than 24 thousand US dollars. This means that Japan contributed more than 45% of 

Indonesia's total used clothing imports which reached 26.22 tons. Furthermore, Australia is in 

second place with imports of used clothing of 10.02 tons or the equivalent of 10,023 kilograms. 

Even though the quantity is not as large as Japan, used clothes from Australia are worth a high 

value of 225 thousand US dollars. The third country with the highest value of used clothing 

imports to Indonesia is the neighboring country, Malaysia. Indonesia imported 1.64 tons of used 

clothing from Malaysia or the equivalent of 1,646 kilograms with a value of more than 1,700 US 

dollars. Apart from Malaysia, Indonesia also imports used clothes from another neighboring 

country, Singapore. Imports of used clothing from Singapore ranked 4th with a total of 929 kg 

worth more than six thousand US dollars. Hong Kong closes the top five countries where 

Indonesia imports used clothes. With a value of 309 US dollars, the volume of used clothing 

imports from Hong Kong reached 424 kilograms 

 This research will study consumer behavior in choosing second-hand clothes at the Cimol 

Gedebage market, this is due to the very high level of consumer purchasing of secondhand goods 

(Mothersbaugh et al., 2020; Solomon, 2018; Tan et al., 2022). Consumers as individuals have 

different criteria and conditions from each other and these differences also cause complex 

consumer behavior. In general, how consumer behavior is influenced by internal and external 

factors. Internal factors are factors that exist within the consumer himself. Meanwhile, external 

factors are factors that exist from outside the consumer himself (Amicarelli et al., 2022; Ioanăs, 

2014; Sarigöllü et al., 2021a, 2021b). Previous research has found that consumer behavior in the 

second-hand clothing market is influenced by factors such as perceived value, environmental 

concerns, and social status (Smith & Jones, 2020; Lee & Kim, 2018). Additionally, demographic 

characteristics such as age, gender, and income play a significant role in shaping consumers' 
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intentions to purchase second-hand clothing, affecting their perceptions of quality and pricing in 

comparison to new items. 

This description is interesting to study, so the author is interested in conducting research entitled 

"ANALYSIS OF CONSUMER BEHAVIOR IN CHOOSING IMPORTED QUALITY USED 

GOODS" (Mashao & Sukdeo, 2018; Wang et al., 2023; Xiaohong et al., 2023). While prior studies 

have examined general consumer behavior in the second-hand clothing market, there is limited 

research specifically focused on the Cimol Gedebage market in Indonesia (Li & Cao, 2022; Xu et 

al., 2020). This study aims to fill this gap by providing a deeper understanding of the unique factors 

influencing consumer behavior in this specific market context (Meng et al., 2020; Sumaryanti, 

2021). The novelty of this research lies in its focus on a local second-hand clothing market and the 

exploration of how internal and external factors shape consumer decisions in this under-researched 

setting (Bocken & Konietzko, 2022; Hashimoto & Karasawa, 2018; Özkan, 2017; Paris, 2019; Puri 

et al., 2023). 

 

METHOD 

In this research, researchers used qualitative research methods with descriptive studies. By using 

data obtained through questionnaires. According to Sugiyono (2023:9) Qualitative research 

methods are research methods that are based on postpositivism or interpretive philosophy, used 

to research the conditions of natural objects, where the researcher is the key instrument, data 

collection techniques are carried out triangulation (a combination of observation, interviews, 

documentation), the data obtained tends to be qualitative data, data analysis is 

inductive/qualitative, and the results of qualitative research are to understand meaning, understand 

uniqueness, construct phenomena, and find hypotheses.  

Data collection techniques in this research encompass a diverse array of methods that researchers 

employ to gather in-depth, contextual information about a phenomenon of interest. One of the 

core techniques is observation, where the researcher immerses themselves in the natural setting to 

witness firsthand how people interact, behave, and navigate their environments. This can involve 

overt observation, where the participants are aware of the researcher's presence, or covert 

observation, where the researcher blends into the background to minimize any potential influence 

on the observed behaviors. 

In addition to observation, interviews are a widely used data collection method in this research. 

Interviews use structured, and conversational dialogues that allow participants to share their 

experiences, perspectives, and insights in their own words. This interviews conducted one-on-one 

settings, to elicit a broader range of viewpoints and foster deeper discussions. 

Another data collection technique is documentation, which involves the systematic review and 

analysis of existing written materials, audiovisual records, and other artifacts related to the research 

topic. This research use academic publications, organizational records, personal journals, media 
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reports, and any other relevant documents that can provide valuable insights and complement the 

data gathered through observation and interviews. 

Furthermore, the specific data collection techniques employed in qualitative research are often 

tailored to the research question, the study context, and the characteristics of the participant 

population. Researchers may incorporate additional methods, such as focus groups, diary studies, 

or participatory action research, depending on the needs and objectives of the particular study. 

The criterion in qualitative research is definite data. Definite data is data that actually occurs as it 

is, not data that is merely seen or spoken, but data that contains meaning behind what is seen and 

said. In this research, the analysis of data involves identifying patterns, themes, and meanings 

within the collected information. This process often includes coding the data, organizing it into 

categories, and interpreting the underlying concepts and relationships. The goal is to gain a deep 

understanding of the phenomenon under study by examining the nuances and complexities of the 

data, rather than relying solely on quantifiable metrics. 

 

RESULT AND DISCUSSION 

This research uses a questionnaire as a medium for collecting data. Researchers conducted 

interviews with traders and consumers at the Cimol Gedebage market. So researchers choose key 

informants, who have a deep understanding of the research topic and are willing to provide 

information 

TABLE 2  

KEY INFORMANT PROFILE 

No key informants Quality 

1. Traders 5 

2. Consumers 10 

Source: Processed by Researchers (2024) 

Based on the results of research conducted on consumers using second-hand goods and second-

hand goods traders at the Cimol Gedebage market. The research results obtained through 

interviews are as follows.  

The results of this interview questionnaire show that the quality of imported secondhand goods 

has good material quality, although not 100%, but in terms of suitability it is still very suitable for 

use, consumers will prefer to choose clothes because they are items that will be directly attached 

to the body, so they must Ensure its suitability before use, even though it is used goods, the quality 

also determines the price offered to consumers. 

The results of this interview questionnaire show that the quality of imported secondhand goods 

has good material quality, although not 100%, but in terms of suitability it is still very suitable for 
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use, consumers will prefer to choose clothes because they are items that will be directly attached 

to the body, so they must Ensure its suitability before use, even though it is used goods, the quality 

also determines the price offered to consumers. 

The results of this interview questionnaire are that several used goods sellers at the Cimol 

Gedebage market will first approach their consumers so that they feel comfortable and want to 

buy goods from the shop again. Apart from selling directly at the market, they also use social media 

as a marketing tool, but there are Also, some of them already have customers who usually take 

goods from the shop to resell. 

Consumer behavior in choosing imported quality used goods  

 

 

Figure 3 Cimol Gedebage market conditions 

Consumer behavior is defined as the study of purchasing units and exchange processes involving 

the acquisition, consumption and disposal of goods, services, experiences and ideas." (Fahmi, 

2019:1-2). In this case, consumer prices are influenced by various factors. The first question asked 

of consumers as informants was What factors influence your decision to buy used goods at the 

Cimol Gedebage market? From the results of interviews with 10 consumers as informants, all of 

them answered that used clothes at the Cimol Gedebage market were cheap and high quality, as 

was the answer from one of the informants interviewed: "There are several factors that influence, 

for example cheap prices, quality of goods that are still good and suitable for use, I also get branded 

clothes at prices that are much cheaper than the original price." (Syifa, June 1 2024)  

The survey results indicate that consumer behavior in the used high-quality imported goods market 

is influenced by several key factors. First and foremost, the relatively low prices of these items 

compared to new products make them an attractive option for budget-conscious consumers. 

Additionally, the continued good quality and usability of the used goods further enhance their 

appeal, as savvy shoppers can obtain well-made items at a fraction of the original cost. 

The wide variety of available products is another crucial factor in consumers' choices when 

purchasing used clothing at the Cimol Gedebage market. This diverse selection allows them to 

find truly unique and fashionable items that may not be readily available in traditional retail settings. 
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Consumers who opt to buy used goods are often driven by a desire to keep up with current fashion 

trends while also demonstrating a commitment to sustainability and reducing waste. 

Furthermore, the social aspect of the second-hand clothing market plays a significant role. Those 

who have purchased used items frequently share information about their purchases with others, 

creating a sense of community and social engagement around this growing consumer segment. 

This word-of-mouth promotion can further drive interest and participation in the used goods 

market, as shoppers seek to emulate the fashion choices and sustainable practices of their peers. 

Overall, the survey findings underscore the complex and multifaceted nature of consumer 

behavior in the used high-quality imported goods market. The combination of affordability, 

product quality, fashion appeal, and social influence all contribute to the growing popularity of this 

market, which offers a viable alternative to traditional retail for budget-conscious and 

environmentally-conscious consumers alike. Moreover, the evolving nature of the second-hand 

apparel market suggests that consumers are increasingly prioritizing not only economic factors but 

also values related to sustainability and uniqueness, a trend that has been reinforced by the shift 

from traditional thrift stores to more modern, online platforms 

Quality imported used goods  

The first question asked to consumers as informants was regarding the quality of imported used 

goods? From the results of interviews with 10 consumers as informants, they answered that all 

used clothes at the Cimol Gedebage market were cheap and high quality, as was the answer from 

one of the informants interviewed: "The quality of the goods I got at the Cimol Gedebage market 

was very varied, some were still in very good condition, but there were "Also, some items have 

defects in several parts, but I am quite satisfied with the quality of the items sold at the Cimol 

Gedebage market as long as I am patient in choosing them." (Ayu, June 5 2024)  

The findings from the interview questionnaire reveal that imported secondhand goods generally 

possess good material quality, although not at a perfect 100% level. However, in terms of 

suitability, these goods are still highly suitable for use. Consumers tend to prefer choosing clothes 

among these secondhand items, as they are products that will be in direct contact with the body 

and hence require more careful consideration. 

The survey results indicate that consumers place a strong emphasis on the suitability and comfort 

of secondhand clothing. Even though these items are pre-owned, consumers understand that the 

quality of the materials and construction can significantly impact the overall experience of wearing 

the garment. Factors such as fabric softness, durability, and fit are all crucial considerations for 

consumers when evaluating the suitability of secondhand clothes. 

Additionally, the quality of the secondhand items also plays a significant role in determining the 

prices offered to consumers. Goods with higher-quality materials and better overall condition can 

command higher prices, as they are perceived to have greater value and longevity. Conversely, 

items with more visible wear and tear or inferior quality may be priced lower to reflect their reduced 

suitability and desirability. 
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The findings suggest that while imported secondhand goods may not be in pristine condition, they 

can still provide a satisfactory and cost-effective option for consumers. By carefully assessing the 

suitability and quality of these items, consumers can make informed purchasing decisions and find 

affordable, suitable products that meet their needs. The ability to obtain high-quality secondhand 

goods can be particularly beneficial for budget-conscious consumers or those seeking sustainable 

fashion alternatives. 

How traders maintain consumer buying interest in choosing imported quality used goods  

From the results of interviews with 5 traders as informants regarding how consumers are interested 

in buying the goods they sell and how to maintain consumers' buying interest in choosing second-

hand goods? some of them answered "quite well" as answered by one informant who was 

interviewed: "I sell trousers and clothes, sales in the last two years have been quite good and tend 

to increase from the previous year, especially on Saturdays and Sundays the items sold will be more 

than On normal days, apart from selling used goods at the market, I also sell them via WhatsApp 

and several of my social media accounts." (Sari, June 6 2024).  

However, there are also those who actually experience a decline in sales, as in the answer from one 

informant interviewed: "I sell various types of bags, sales in my shop have not experienced a 

significant increase, maybe because the goods I sell are not items that are targeted by teenagers. 

who tend to choose a lot of clothes." (August, June 6 2024).  

The findings from this interview questionnaire indicate that numerous secondhand goods vendors 

at the Cimol Gedebage market undertake proactive measures to foster a comfortable purchasing 

experience and encourage repeat business. These vendors recognize the importance of creating a 

welcoming and friendly environment for their customers, which in turn helps to build loyalty and 

drive repeat visits. 

Beyond direct in-person sales at the market, they also leverage social media platforms as a 

marketing strategy. By utilizing platforms such as Facebook, Instagram, and WhatsApp, the 

vendors are able to reach a wider audience and showcase their inventory to potential customers. 

This online presence not only allows them to attract new buyers but also facilitates communication 

and facilitates the purchase process for existing customers. 

Furthermore, some vendors have established a base of regular customers who acquire merchandise 

from their shops for the purpose of reselling. These repeat customers, who may be small-scale 

entrepreneurs or individual resellers, play a crucial role in the secondhand goods ecosystem. They 

provide an additional sales channel for the vendors, allowing them to move their inventory more 

efficiently and generate a steady stream of revenue. 

Overall, the vendors employ a multi-pronged approach to engage with consumers and sustain their 

secondhand goods operations. By fostering a positive shopping experience, leveraging digital 

marketing strategies, and cultivating relationships with regular customers, these vendors 

demonstrate a deep understanding of their target market and the dynamics of the secondhand 

goods industry. This holistic approach to business management has enabled them to navigate the 
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challenges of the market and maintain a competitive edge in the thriving secondhand goods trade 

at the Cimol Gedebage market. 

 

CONCLUSION 

Cimol Gedebage Market is a traditional market that sells used goods in the Bandung area, West 

Java. This market has been around since the 1990s, in Indonesia itself buying used clothes is known 

as thrifting. thrifting is the activity of shopping for used products, which are considered to have 

cheaper prices, so they are considered more economical. Cimol Gedebage market is a second-hand 

goods market consisting of 1,300 shops selling second-hand goods of imported quality. This 

research uses a questionnaire as a medium for collecting data. Researchers conducted interviews 

with traders and consumers at the Cimol Gedebage market. 

 The results of this questionnaire interview show that consumer behavior in choosing used 

imported quality goods is influenced by various factors, including the price of the goods being sold 

is relatively cheap and the quality of the goods is still good and suitable for use, many types of 

choice of goods are also one of the factors. in choosing used clothes at the Cimol Gedebage 

market. The results of this questionnaire interview show that the quality of imported used goods 

has good material quality, although not 100%, but in terms of suitability it is still very suitable for 

use. The results of this interview questionnaire are that several used goods sellers at the Cimol 

Gedebage market will first approach their consumers so that they feel comfortable and want to 

buy goods from the shop again. 
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